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Contagious: How to Build Word of Mouth in the
Digital Age (Part 1)

In today's hyper-connected world, traditional marketing strategies often fall
flat. Consumers are bombarded with ads, and banner blindness is a real
phenomenon. So how do you cut through the noise and generate genuine buzz
around your product or brand? The answer lies in mastering the art of
contagious word-of-mouth marketing — but in the digital age, it requires a
fresh approach. This post, the first in a series, will delve into the
strategies you need to ignite viral word-of-mouth marketing and build a loyal
following organically. We'll explore the science behind contagious content
and provide actionable steps you can implement immediately. Get ready to
learn how to make your brand the talk of the town — online and off!

Understanding the Psychology of Contagiousness

Before we dive into tactics, let's understand why some things go viral and
others don't. Jonah Berger's book, "Contagious: Why Things Catch On,"
outlines six key principles:

Social Currency: People share things that make them look good. Does your
brand or product enhance someone's social status or allow them to appear
knowledgeable or insightful? Think about how you can leverage this.

Triggers: What environmental cues remind people of your brand? Can you create
content that's top-of-mind when people are making relevant decisions? This
might involve clever reminders or associating your brand with specific times,
places, or events.

Emotion: People share things that evoke strong emotions. Joy, anger, awe —
all these emotions drive sharing. Content that taps into these feelings is
far more likely to go viral.

Public: Visibility matters. If something is visible, it's more likely to be
imitated. Think about how you can make your brand and its use publicly
visible — user-generated content is key here.

Practical Value: People share things that are useful. Does your brand offer
solutions, tips, or valuable information? Consider creating helpful guides,
tutorials, or resources that people will naturally want to share with their
network.



Stories: Stories are memorable and engaging. Weaving a compelling narrative
around your brand can significantly increase its shareability. Think beyond
simple product descriptions; create narratives that resonate with your target
audience.

Leveraging Digital Platforms for Word-of-Mouth
Marketing

The digital landscape provides unique opportunities to amplify word-of-mouth
marketing. Here's how:

Social Media Engagement: Don't just broadcast; engage. Respond to comments,
run contests, ask questions, and foster a sense of community. Encourage user-
generated content (UGC) by running hashtag campaigns or user-submitted photo
contests.

Influencer Marketing: Partnering with relevant influencers can expose your
brand to a wider audience. But focus on authenticity — choose influencers
whose values align with your brand and who genuinely connect with their
followers. Avoid blatant advertising; aim for natural integration.

Email Marketing: While not directly word-of-mouth, email marketing can play a
crucial role in nurturing existing customers and encouraging them to become
brand advocates. Personalize your emails, offer exclusive content, and reward
loyalty.

Online Communities and Forums: Engage in relevant online communities and
forums. Provide valuable input, answer questions, and build relationships.
Don't be overly promotional; focus on providing genuine value and
establishing trust.

Content Marketing: Create high-quality, shareable content that provides value
to your target audience. This could include blog posts, infographics, videos,
podcasts, or interactive content. Focus on creating content that's
informative, entertaining, or both.

Measuring the Success of Your Word-of-Mouth Campaign

Tracking the effectiveness of your word-of-mouth marketing efforts is
crucial. Use analytics tools to monitor:

Social Media Mentions: Track brand mentions across different social media
platforms. Use social listening tools to understand the sentiment surrounding

your brand.

Website Traffic: Monitor website traffic from social media and other online
channels. See which sources are driving the most engagement.

Customer Reviews: Pay close attention to customer reviews on platforms like



Google My Business, Yelp, and Amazon. Respond to reviews (both positive and
negative) to show that you care about your customers.

Referral Traffic: Identify the sources of your referral traffic to understand
which channels are generating the most word-of-mouth referrals.

Brand Mentions in Online News and Blogs: Monitor brand mentions in online
publications and blogs to understand the reach and impact of your word-of-
mouth efforts.

Building a Culture of Advocacy

Encouraging word-of-mouth marketing isn't just about tactics; it's about
fostering a culture of advocacy within your organization. This means:

Empowering Employees: Encourage your employees to become brand advocates.
Provide them with the resources and training they need to effectively
represent your brand.

Building Relationships with Customers: Focus on building strong, long-term
relationships with your customers. Show that you value their feedback and
appreciate their loyalty.

Providing Excellent Customer Service: Exceptional customer service 1is
essential for creating positive word-of-mouth marketing. Make sure your
customers have a positive experience with your brand at every touchpoint.

Transparency and Authenticity: Be transparent and authentic in your
communication. Consumers are more likely to trust and share information about
brands they perceive as genuine.

Conclusion:

Building contagious word-of-mouth marketing in the digital age requires a
strategic approach that combines understanding human psychology with
leveraging the power of digital platforms. By implementing the strategies
outlined above and consistently providing value to your audience, you can
cultivate a loyal following and generate organic buzz that will propel your
brand to new heights. This is just the beginning — stay tuned for Part 2,
where we'll dive deeper into specific tactics and advanced strategies!

FAQs:

1. How can I encourage customers to leave reviews? Make it easy for
customers to leave reviews by providing clear instructions and links on
your website and in your email communications. You can also offer
incentives, such as a discount on their next purchase, for leaving a



review.

1. What if I receive negative feedback? Respond promptly and professionally
to negative feedback. Acknowledge the customer's concerns and offer a
solution. Publicly addressing negative feedback demonstrates your
commitment to customer satisfaction.

1. How can I identify the right influencers for my brand? Research
influencers who align with your brand's values and target audience.
Consider their engagement rate, audience demographics, and past
collaborations.

1. What type of content is most likely to go viral? Content that is
emotionally resonant, useful, and easily shareable is more likely to go
viral. Consider using video, infographics, and interactive content.

1. How can I measure the ROI of my word-of-mouth marketing efforts? Track
key metrics such as brand mentions, website traffic from social media,
and customer reviews. Compare these metrics over time to assess the
impact of your efforts.
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